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THE LEGACY.

Trying the impossible, mastering challenges, convincing with performance. This
unique spirit of AMG is inseparably connected with the 25th July 1971. The very day
on which the Mercedes-Benz 300 SEL 6.8 AMG crosses the finish line in the
Spa-Francorchamps 24-hour race as the class winner and second in the overall
classification. A sensation as the red saloon car is a real heavyweight. Never-
theless, Hans Heyer and Clemens Schickentanz outperform the opposition

with considerably lighter race cars. 80,000 spectators along the track

witness the “Miracle of Spa”. And the world is watching as the legend

of AMG is born, 50 years ago.

The legacy of this day is making its mark on Mercedes-AMG
to date. Meanwhile, our Customer Racing Teams are the ones
who are continuing the success story of our performance

and sports car brand with their race participations all over
the world. For over a decade, they have been racing in
the Spa 24-hour race every year as well, initially with

the Mercedes-Benz SLS AMG GT3, then with the
Mercedes-AMG GT3 and since 2020 with the

latter’s successor. Together with our teams, we

are taking on the challenges of the endurance

racing classic.
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016, It'IS the Mercedes-AMG GT3 that is continuing the success
ory of the Customer Racing Programme. In its debut season already,

ItIS reaching new dimensions: with the newcomer, the teams achieve
a historic quadruple victory in the 24-hour race at the Nurburgring, a
success that hasn’t been surpassed ever since. At Spa, the teams also
remained on course for the podium with the successor of the SLS AMG
GT3, among others with a class win in 2017.
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is identical to that of the Mercedes-AMG GT3 cars that are presently competing for V|ctor|es and tltles and wi
years to come. Moreover, with its look and its special features, it is a tribute to the DNA of our brand.




OUTSTANDING IN
VARIOUS WAYS

SPECIAL INTERIOR FEATURES

Special chassis paint: Graphite Metallic Matt

Seat with “50 Years Legend of Spa” logo

Red seat belts

AMG logo in door panels and entry strips painted red

Badge with original signature of Hans Werner Aufrecht

The edition models have a total power output of 478 kW (650 hp,
without FIA homologation).

SELLING PRICES

GT3 (MY 2016): 500,000 Euro

“50 Years Legend of Spa - One of One” badge

GT3 (MY 2020): 575,000 Euro

Instrument panel in visible carbon with matt finish

SLS AMG GT3: 650,000 Euro

SPECIAL EXTERIOR FEATURES

Special paint “50 Years Legend of Spa”

Special paint rims

Performance exhaust system without silencer

Optimized engine performance

Limited car cover with “50 Years Legend of Spa” logo

Delivery on slicks

All prices excl. VAT






CIRCUIT DE
SPA-FRANCORCHAMPS et e

TRACK LENGTH 7004 M

LEFT TURNS 9
31,614
RIGHT TURNS 10 LAPS DRIVEN

SHIFTS /LAP 28

160
FULL THROTTLE 75 % DRIVERS

FASTEST CURVE 249 KM/H
CURVE: BLANCHIMONT (T17) (17 892

SLOWEST CURVE 61 KM/H BLANCHIMONT ENTRIES
CURVE: LA SOURCE (T1)

SPECIAL FEATURES / TRACK SECTORS
SECTORS 1 & 3 o
ARE HIGH SPEED SECTORS 100™ WIN sy an

LA SOURCE

SECTOR 2 IS ATECHNICAL SECTOR SLS AMG GT3 SINCE THE START OF THE
CUSTOMER SPORT PROGRAMME IN 2013

221,424

RACE KILOMETRES DRIVEN



CONTACT

Sales Mercedes-AMG Motorsport Customer Racing:

Florian Mohring

Team & Customer Management
Mercedes-AMG GmbH

W601 - GF/MR

Daimlerstral3e 1

71563 Affalterbach / Germany

W +t49(0)176 30977448
™M florian.moehring@daimler.com
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With its ‘Passion for Good’ initiative, Mercedes-AMG is further expanding its partnership with the ‘Laureus Sport for Good Foundation’
S P o R T and is making a long-term commitment to the foundation which was co-founded by Mercedes-Benz in 2000. ‘Passion for Good’ connects
— F fo) R — AMG's greatest passion, motorsport, directly with the new charity initiative. For every kilometre driven by the Mercedes-AMG Customer
Racing performance teams in the GT3 racing series, Mercedes-AMG donates one euro to projects undertaken by the ‘Laureus Sport for

G o o D Good Foundation’. Mercedes-AMG is fulfilling its social responsibility with this commitment and is supporting the important work of the
‘Laureus Sport for Good Foundation’ with disadvantaged children and young people.

Note regarding the information in this catalogue: After this product brochure has gone to press (07/2021), changes may have been made to the product. The manufacturer reserves the
right to make changes to designs and forms, to colours and to the scope of delivery during the delivery period, provided that the changes or deviations are reasonable for the buyer, taking
into account the interests of the seller. If the seller or manufacturer uses signs or numbers to label the order or the object of purchase ordered, no rights may be derived solely from this.
Deviations in colour are due to technical reasons. This product brochure may also contain types and support services which are not offered in certain countries. Statements regarding laws
and tax regulations and effects are only valid for the Federal Republic of Germany at the time of the editorial deadline of this product brochure. Please consult your Mercedes-AMG contact
person for the definitive latest version.

www.mercedes-amg.com
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Mercedes-AMG GmbH, Daimlerstr. 1, 71563 Affalterbach



